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Disclaimer

Opinions, analyses, estimates, forecasts, and other views of Fannie Mae's Economic & Strategic Research (ESR) group or
survey respondents included in these materials should not be construed as indicating Fannie Mae's business prospects or
expected results, are based on a number of assumptions, and are subject to change without notice. How this information
affects Fannie Mae will depend on many factors. Although the ESR group bases its opinions, analyses, estimates, forecasts,
and other views on information it considers reliable, it does not guarantee that the information provided in these
materials is accurate, current, or suitable for any particular purpose. Changes in the assumptions or the information
underlying these views could produce materially different results. The analyses, opinions, estimates, forecasts, and other
views published by the ESR group represent the views of that group or survey respondents as of the date indicated and do
not necessarily represent the views of Fannie Mae or its management.
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Key Findings - Q2 2020
As expectations around the larger economy have become more pessimistic, lenders’ expectations of consumer

demand for purchase mortgages fell significantly but remained relatively stable for refinance mortgages. Lenders
reported survey-high levels of credit tightening, though their profit margin outlook, on net, is still positive.

Economic Outlook

Mortgage Demand

Profit Margin Outlook

Credit Standards
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For the first time in survey history (since 2014), more lenders believe that the U.S. economy is on the wrong track
instead of the right track.

For purchase mortgages, the net share of lenders reporting demand growth for both the prior three months and
the next three months fell significantly from last quarter across all loan types (GSE-eligible, non-GSE-eligible, and
government). For non-GSE-eligible mortgages, the net share reporting demand growth for both the prior three
months and the next three months reached survey lows.

For refinance mortgages, the net share of lenders reporting demand growth over the prior three months remained
strong, and reached a survey high for GSE-eligible loans. Demand growth expectations on net for the next three
months fell from last quarter but remain high across all loan types.

After years of stability, this quarter, the majority of lenders reported tightening of credit standards. Across all loan
types, the net share of lenders reporting easing credit standards for both the prior three months and the next three
months significantly decreased, reaching survey lows.

Lenders’ net profit margin outlook fell from last quarter’s survey high but still remained positive and similar to the
profit margin outlook seen last year in Q2.
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Research Objectives

The Mortgage Lender Sentiment Survey® (MLSS), which debuted in March 2014, is a quarterly online survey among senior
executives in the mortgage industry. The survey is unique because it is used not only to track lenders’ current impressions

of the mortgage industry, but also their insights into the future.

Tracks insights and provides benchmarks into current and future mortgage lending activities and practices.

/ Quarterly Regular Questions

- Consumer Mortgage Demand

- Credit Standards
— Profit Margin Outlook

\_

Featured Specific Topic Analyses

- Lender Customer-Acquisition and Retention Strategies
- Digital Transformation Efforts: Front End vs. Back End

- Lenders’ Business Priorities to Remain Competitive

—  APIs and Mortgage Lending
— Housing Affordability

- Artificial Intelligence for Mortgage Lending /

~

The MLSS is a quarterly 10-15 minute online survey of senior executives, such as CEOs and CFOs, of Fannie Mae’s lending
institution customers. The results are reported at the lending institution parent-company level. If more than one individual
from the same institution completes the survey, their responses are averaged to represent their parent company.
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Q2 2020 Respondent Sample and Groups

The current analysis is based on second quarter 2020 data collection. For Q2 2020, a total of 254 senior executives completed
the survey between May 5-18, representing 229 lending institutions.”

Lender Size Groups**

HIGHER loan
origination volume

Larger Institutions
Top 15% of lenders

Mid-sized Institutions
Top 16% - 35% of lenders

Smaller Institutions
Bottom 65% of lenders

LOWER loan
origination volume

* The results of the Mortgage Lender Sentiment Survey are reported at the lending institutional parent-company level. If more than one individual from the same institution completes the survey, their responses are weighted to represent their parent institution.
** The 2019 total loan volume per lender used here includes the best available annual origination information from Fannie Mae, Freddie Mac, and Marketrac. Lenders in the Fannie Mae database are sorted by their firm’s total 2019 loan origination volume and

100%

85%

65%

Sample Q2 2020 i
Total Lending Institutions
The “Total” data throughout this reportis an average of the means of the three lender-size groups 229
listed below.
Larger Institutions
Lenders in the Fannie Mae database who were in the top 15% of lending institutions 71
based on their total 2019 loan origination volume (above $1.25 billion)
Mid-sized Institutions
Ler.lder Lenders in the Fannie Mae database who were in the next 20% (16%-35%) of lending 62
Size institutions based on their total 2019 loan origination volume (between $379 million
Groups and $1.25 billion)
Smaller Institutions
Lenders in the Fannie Mae database who were in the bottom 65% of lending 9%
institutions based on their total 2019 loan origination volume (less than $379
million)
Mortgage Banks (non-depository) 89
In:;::::gn Depository Institutions 89
Credit Unions 46

then assigned into the size groups, with the top 15% of lenders being the “larger” group, the next 20% of lenders being the “mid-sized” group and the rest being the “small” group.
*** Lenders that are not classified into mortgage banks or depository institutions or credit unions are mostly housing finance agencies or investment banks.
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Loan Type Definition

Questions about consumer mortgage demand and credit standards are asked across three loan types: GSE-eligible, non-
GSE-eligible, and government loans.

Loan Type Definition Used in the Survey

Loan Type Definition

GSE-eligible Mortgages are defined as mortgages meeting the underwriting guidelines, including loan limit amounts, of
GSE-eligible Loans the Government Sponsored Enterprises (GSEs) Fannie Mae and Freddie Mac. Government loans are excluded from this
category.

Non-GSE-eligible Mortgages are defined as mortgages that do not meet the GSE guidelines for purchase. These loans
typically require larger down payments and may carry higher interest rates than GSE loans. Government loans are
excluded from this category.

Non-GSE-eligible
Loans

Government Mortgages primarily include Federal Housing Administration (FHA) and the Department of Veterans Affairs

vernment Loan . . . -
Gove entLoans (VA) insured loans, but also includes other programs such as Rural Housing Guaranteed and Direct loans.

Q2 2020 Mortgage Lender Sentiment Survey® © 2020 Fannie Mae. Trademarks of Fannie Mae.



U.S. Economy and Consumer Demand

For the first time in survey history (since 2014), more lenders believe that the U.S. economy is on the wrong track instead of the
right track. And, this quarter, lenders became as pessimistic as consumers regarding the economy, overturning the historical
trend of being more optimistic than consumers.

For purchase mortgages, the net share of lenders reporting demand growth for both the prior three months and the next three
months fell significantly from last quarter across all loan types (GSE-eligible, non-GSE-eligible, and government). GSE-eligible
purchase demand outlook remains positive on net and remains significantly above the Q4 2018 reading, a period with
accelerated continuous declines. For non-GSE-eligible mortgages, the net share reporting demand growth for both the prior
three months and the next three months reached survey lows.

For refinance mortgages, the net share of lenders reporting demand growth over the prior three months remained strong and
reached a survey high for GSE-eligible loans. Demand growth expectations on net for the next three months fell from last quarter
but remained high across all loan types.
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U.S. Economy Overall

For the first time in survey history (since 2014), more lenders believe that the U.S. economy is on the wrong track instead of the right track. And, this
quarter, lenders become as pessimistic as consumers regarding the economy, overturning the historical trend of being more optimistic than consumers.

In general, do you, as a senior

mortgage executive, think the U.S. 84%

economy overallis on theright track
or the wrong track?

Right Track

11%

Don’t know
6%

= Wrong Track Q2
2017

Larger Institutions

81%

56%*"

10% 28%*A
0 16%
8% 5% 5% 0
Q2 . o . Q2 . o . Q2 . o . Q2
2017 2018 2019 2020

National Housing Survey-
Among the General Population (consumers)

6% —

5%

Q2
2018

2017

84%

12%

4%
Q2
2019

549%*A - 53% 60%*A
47% °
— 37% 34% 299%*A
40%
30%*A 14% 0
—— ° 13% ’ aes 12%"
. 16%*" o~ ~———
Q2 May . . . May . . . May . . . May
2020 2017 2018 2019 2020

Mid-sized Institutions Smaller Institutions

81% 83% 82%

57%*"

14% 27%*"
3% *
60h =% 17%*A
5 Q2 5 5 5 Q2 . . 5 Q2 5 5 5 Q2
2019 2020 2017 2018 2019 2020

* Denotes a statistically significant change compared with Q1 2020 (previous quarter)

A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)

National Housing Survey: http://www.fanniemae.com/portal/research-and-analysis/housing-survey.html
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Purchase Mortgage Demand

Up
Down

Net Up +

The net share of lenders reporting demand growth for both the prior three months and the next three months fell significantly from last
quarter across all loan types (GSE-eligible, non-GSE-eligible, and government). GSE-eligible purchase demand outlook remains positive
on net and remains significantly above the Q4 2018 reading, a period with accelerated continuous declines. For non-GSE-eligible
mortgages, the net share reporting demand growth for both the prior three months and the next three months reached survey lows.

GSE-Eligible
530/0 410/0*/\
0/ * A
Past S
3 Months
Q . . . Q2 . . .oQ . . . Q2
2017 2018 2019 2020
61% 62% 39%*A
N 55% 35%*A
§ SN \\
55% 279\ y
Next : /\
3 Months FAREAAERED \/ s 4%
@ . . . Q@ . . . Q@ . . .
2017 2018 2019 2020

Non-GSE-Eligible

57% 60%

56%*"

-34%*M
Q . Q2 . Q2 . . Q2
2017 2018 2019 2020
57% 55% 58% SiIeR"

26%*"

\

-25%*A
@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

Government

47%
0,
48% géoﬁj 31% 47%*N
N\

23%*N

-24%*
@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020
So%
6 40%*
52% 3006*A
\

Y

-10%*A
@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

Net Up + =% of lenders saying up minus % of lenders saying down
The % saying “stay the same” is not shown

* Denotes a statistically significant change compared with Q1 2020 (previous quarter)
A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)

Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family purchase mortgages go up, go down, or stay
the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat

Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family purchase mortgages to go up, go
down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat
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Refinance Mortgage Demand

The net share of lenders reporting demand growth over the prior three months remained strong and reached a survey high for GSE-
eligible loans. Demand growth expectations on net for the next three months fell from last quarter but remained high across all loan

types.
GSE-Eligible
74% 7%
Past
3 Months
Q2 Q . . . Q@ . . . @
2017 2018 2019 2020
58%*A
47% 58% =
31%
- , 46%*N
- e T-ﬂ |

—NeXt }10%} { ‘ 6% , | 20% | | 112%"‘
3 Months 1%
-37%

Q2
2017

Net Up + =% of lenders saying up minus % of lenders saying down

The % saying “stay the same” is not shown

-52%
@Q . . . Q@ . . . Q
2018 2019 2020

Non-GSE-Eligible

0
68% 2% 38% 67%"

46%"
}21%}*

Q2 . ° . Q2 . 0 . Q2 . o . Q2
2017 2018 2019 2020
9 38%*"
44% 55% 310/(;”\

25%,

-

-46%
@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

Up
Down

Net Up +

Government

0 76% 0/ A
72% 38% 2%

- °

@Q . . . Q@ . . . Q@ . . . @
2017 2018 2019 2020
59% 39%*A
47% ’ 26% 21%*
-

21%,
&

-54%
@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

* Denotes a statistically significant change compared with Q1 2020 (previous quarter)
A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)

Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family refinance mortgages go up, go down, or stay
the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat

Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family refinance mortgages to go up, go
down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat
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Credit Standards

« Afteryears of stability, this quarter, the majority of lenders reported a tightening of credit standards. Across all
loan types, the net share of lenders reporting easing credit standards for both the prior three months and the
next three months significantly decreased, reaching survey lows.
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Credit Standards

Ease

Tighten

Net Ease+

After years of stability, this quarter, the majority of lenders reported a tightening of credit standards. Across all loan types, the net
share of lenders reporting easing credit standards for both the prior three months and the next three months significantly decreased,

reaching survey lows.

GSE-Eligible

55%*A
17% 13% 7%

Past 1g%% | | %ﬁ%% } : 4$#hﬂ—-ﬁﬁ<3:
3%

3 Months o

Q2 . . . Q2 . . . Q2 . . . Q2

2017 2018 2019 2020
34%*A
16%
— 8% 2%

Next ‘1].-50%)‘ T T T 8% T T T \‘%{1% 50/0

0% 9
3 Months 1% -299*A

@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

Non-GSE-Eligible

66%*A
17% 16% 21%

o — SR o “n
— ‘ ‘ T 17% ! A v
1700/? 2% 4% %A

-64%*1

Q2 Q2 Q2 Q2

2017 2018 2019 2020
499%* A
15% 18% 12%

—  — S .
2% - B 9% 5061
3% g 3%

-44%*N

Q2 Q2 Q2 Q2
2017 2018 2019 2020

Government

62%*A
16% 14%
——
12% 13% '
4% 1%
Q2 @ . . . Q@ . . . Q
2017 2018 2019 2020
37%*A
12% 6% 7%
1%% 5% 2% -:
2% 1% -5% 9%"
-28%*A
Q2 Q . . . Q@ . . . Q
2017 2018 2019 2020

Net Ease + =% of lenders saying ease minus % of lenders saying tighten
The % saying “remain unchanged” is not shown

* Denotes a statistically significant change compared with Q1 2020 (previous quarter)

Q: Over the past three months, how did your firm’s credit standards for approving consumer applications for mortgage loans change (across both purchase mortgages
and refinance mortgages)? “Ease”=Eased considerably + Eased somewhat, “Tighten” = Tightened somewhat + Tightened considerably

Q: Over the next three months, how do you expect your firm’s credit standards for approving applications from individuals for mortgage loans to change (across purchase
A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year) mortgages and refinance mortgages)? “Ease” = Ease considerably + Ease somewhat, “Tighten” = Tighten somewhat + Tighten considerably
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Profit Margin Outlook

» Lenders’ net profit margin outlook fell from last quarter’s survey high but remained positive and similar to the
profit margin outlook seen in Q2 2019.

* “Consumer demand” remains the top reason cited by lenders for the increased profitability outlook, with “GSE
Pricing and Policies” now the second top reason. The share of lenders who cited “Operational Efficiency” as a top
reason fell to a survey low after growing for the past three quarters.

« “Competition from other lenders” continued to be cited by lenders who expect lower profit margins as the top
reason; however, the share of lenders citing pricing and policies-related reasons significantly increased, reaching
survey highs. The share of lenders citing “servicing costs” jumped to 15 percent this quarter, a survey high, after
remaining historically low and in single digits.

14 Q2 2020 Mortgage Lender Sentiment Survey® © 2020 Fannie Mae. Trademarks of Fannie Mae.



Lenders’ Profit Margin Outlook - Next 3 Months

Lenders’ net profit margin outlook fell from last quarter’s survey high but remained positive and similar to the profit margin outlook
seenin Q2 2019. “Consumer demand” remains the top reason cited by lenders for the increased profit margin outlook, and this
quarter, “GSE pricing and policies” jumped to become the second most popular reason cited.

Profit Margin Outlook Key Reasons for Expected Increase - Q2 2020
55%

Consumer demand

Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
¢ (] ] ' ] ] ] ] ] ] ' (3 ]
ar ar a7 18 18 18 18 19 19 19 19 20 20 GSE pricing and policies 33%
n=176 n=174 n=190 n=184 n=159 n=178 n=202 n=176 n=200 n=168 n=160 n=175 n=216
Less competition from other lenders 28%
Operational efficiency (i.e. technology) 22%
Government monetary or fiscal policy 16%
3% 17% — 41% o »70 51% Showing data for selected answer choices only. n=112
16% 18% 7%
% 21% 11% 52%A"
17% Key Reasons for Expected Decrease - Q2 2020
48% [l 54% B 469 41% 45% [ 51% B 47% 44% [ 44% -
About the * I 5% 8% . 35% - Competition from other lenders 41%
Soe 4% s GSE pricing and policies 34%
29% [ 29% M .o, 35% ) 28% 28% o
° BN 48% 41% [ 45%
BEeee Consumer demand 27%
Government monetary or fiscal policy 21%
. Servicing costs 15%
Net increase % 40% 47% ° 0
. ()
(% of lenders saying 29% 29%* Showing data for selected answer choices only. n=51
increase minus % of - - -
lenders saying = === I s e —
decrease) 6% -12% -22% .379 -17% -20% 340, 8% 1%

Q: Over the next three months, how much do you expect your firm's profit margin to change for its single-family mortgage production? [Showing: (Substantially Increase (25+ basis points) +
Moderately Increase (5 - 25 basis points)), About the same (0 - 5 basis points), (Moderately Decrease (5 - 25 basis points) + Substantially Decrease (25+ basis points)]
Q: What do you think will drive the increase (decrease) in your firm’s profit margin over the next three months? Please select up to two of the most important reasons.

* Denotes a statistically significant change compared with Q1 2020
(previous quarter)

A Denotes a statistically significant change compared with Q2 2019
(same quarter of last year)
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Increased Profit Margin Outlook - Top Drivers

“Consumer demand” remained the top reason cited by lenders for their increased profitability outlook, with “GSE Pricing and
Policies” now the second top reason. The share who cited “Operational Efficiency” as a top reason fell to a survey low after

growing for the past three quarters.
Consumer Demand

0 67%
56% 64% N 61% [ 550, 55%
41%
Q2 0 Q2 . Q2

GSE Pricing and Policies Less Competition from Other Lenders

Q2

33%* 229 28%*
19% 0 0 19% o
119 | 120 JEIN 900 [ 705 | 0%
. Q2 . . . Q2 . . Q2 . Q2

Q2

2018 2019 2020 2018 2019 2020 2018 2019 2020
Operational Efficiency Government Monetary or Fiscal Policy Market Trend Changes
0 0
58% 64% J 65% @
47% 439 [ 49% 51%
32% 31% 27%
22%* 4% * 22% ° X 180
() ) 9 17% 18% 9
. C — 12% o T 0% 16%
Q2 . Q2 . Q2 Q2 c Q2 c Q2 Q2 . . . Q2 . Q2
2018 2019 2020 2018 2019 2020 2018 2019 2020
Q: What do you think will drive the increase in your firm’s profit margin over the next three months? Please select the two most important reasons and rank them in order of importance. * Denotes a statistically significant change compared with Q1 2020
(Showing % rank 1 +2) (previous quarter)
A o S .
Total: Q2 2018: N=30; Q3 2018: N=38; Q4 2018: N=22 ; Q1 2019: N=36; Q2 2019: N=81; Q3 2019: N=86; Q4 2019: N=42; Q1 2020: N=86; Q2 2020: N=112 Denotes a statistically significant change compared with Q2 2019
(same quarter of last year)
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Decreased Profit Margin Outlook - Top Drivers

“Competition from other lenders” continued to be cited by lenders who expect lower profit margins as the top reason; however, the
share of lenders citing pricing and policies-related reasons significantly increased, reaching survey highs. The share of lenders citing
“servicing costs” jumped to 15 percent this quarter, a survey high, after remaining historically low and in single digits.

Competition from Other Lenders GSE Pricing and Policies
0,
78% N 719, | 74% | 77% . 66% [l 63%
59% 50%
41% 28% 34%
Q2 . . Q2 . Q2 Q2 . Q2 . Q2
2018 2019 2020 2018 2019 2020
Government Monetary or Fiscal Policy Servicing Costs
5o, 129 [RTORRE I g, ) 21% 2% 2% 1% _3% 3% 4% 2% 0%
Q2 . . . Q2 . . . Q2 Q2 . . . Q2 . . . Q2
2018 2019 2020 2018 2019 2020

Consumer Demand

37% § 38% 36%
29% 27%
19% . . . 13% [ . .
| 13% 3055 0%
Q2 ) Q2 ) Q2

2018 2019 2020

Non-GSE Pricing and Policies

0, 0, 0,
“500 1 105 FRETY 100, PAINNELII . S

Q2 . . . Q2 . . . Q2
2018 2019 2020

Q: What do you think will drive the decrease in your firm’s profit margin over the next three months? Please select the two most important reasons and rank them in order of importance.

(Showing % rank 1 +2)
Total: Q2 2018: N=52; Q3 2018: N=69 ; Q4 2018: N=87 ; Q1 2019: N=52 ; Q2 2019: N=24; Q3 2019=23; Q4 2019: N=47; Q1 2020: N=8; Q2 2020: N=51

* Denotes a statistically significant change compared with Q1 2020

(previous quarter)
A Denotes a statistically significant change compared with Q2 2019

(same quarter of last year)
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Mortgage Lender Sentiment Survey’

Survey Methodology

* Aquarterly, 10- to 15-minute online survey among senior executives, such as CEOs and CFOs, of Fannie Mae’s lending institution partners.

* Toensure that the survey results represent the behavior and output of organizations rather than individuals, the Fannie Mae Mortgage
Lender Sentiment Survey is structured and conducted as an establishment survey.

* Eachrespondentis asked 40-75 questions.

Sample Design

* Eachquarter,arandom selection of approximately 3,000 senior executives among Fannie Mae’s approved lenders are invited to
participate in the study.

Data Weighting

* Theresults of the Mortgage Lender Sentiment Survey are reported at the institutional parent-company level. If more than one individual
from the same parent institution completes the survey, their responses are averaged to represent their parent institution.
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Lending Institution Characteristics

Fannie Mae’s customers invited to participate in the Mortgage Lender Sentiment Survey represent a broad base of different lending institutions that conducted business with Fannie
Mae in 2019. Institutions were divided into three groups based on their 2019 total industry loan volume - Larger (top 15%), Mid-sized (top 16%-35%), and Smaller (bottom 65%). The

data below further describe the composition and loan characteristics of the three groups of institutions.

21

Loan Type

Larger

Institution Type

Mid-sized Smaller

M Other
B Mortgage Banks
M Credit Union

B Depository Institution

Larger Mid-sized Smaller

B Government
H Jumbo

H Conforming

Note: Government loans include FHA loans, VA loans and other non-conventional loans from Marketrac.

Q2 2020 Mortgage Lender Sentiment Survey®

50%

50%

Larger

Loan Purpose

B Purchase

M Refi

Mid-sized Smaller
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Sample Sizes

Q22018 Q32018 Q4 2018 Q12019 Q22019 Q32019 Q4 2019 Q12020 Q22020
Sample Marginof Sample Marginof Sample Marginof Sample Marginof Sample Marginof Sample Marginof Sample Marginof Sample Marginof Sample Marginof
Size Error Size Error Size Error Size Error Size Error Size Error Size Error Size Error Size Error
Total Lendin
Institutions g 170 +7.04% 184 +6.78% 212 +6.52% 184 +7.03% 211 +6.19% 179 +6.82% 168 +7.08% 183 +6.70% 229 +5.87%
:_:g'cgifgtions 40 +13.79% 45 +12.83% 59 +12.36% 49 +13.62% 61 +10.50% 60 +10.64% 60 +10.63% 52 +11.65% 71 +9.26%
Loan
Origination id-si
Volﬁme :\:I]Isc’lcitsLljzt‘iecSlns 36 +15.07% 42 +13.73% 58 +12.47% 43 +14.59% 57 +11.43% 45 +13.25% 38 +14.67% 40 +14.19% 62 +10.76%
Groups Smaller
Institutions 94 +9.60% 97 +9.51% 95 1+9.74% 92 +9.92% 93 +9.62% 74 +10.92% 70 +11.26% 91 +9.70% 96 +9.42%
Mortgage
Banks 56 +11.87% 66 +10.89% 76 +10.80% 53 +13.05% 91 +8.92% 72 +10.37% 76 +10.05% 71 +10.47% 89 +9.07%
Institution i
Tys;etut ° ﬂi’?ﬁjﬁg?’s 67  +11.29% 68  +11.31% 88 +10.15% | 79 £1072% | 85 +9.80% 70 +1098% | 60  +11.98% | 73 +10.65% 89 +9.46%
Ejl;lei(cjhrfs 34 +16.05% 39 +14.96% 38 +15.48% 33 +16.69% 34 +16.05% 33 +16.32% 30 +17.19% 38 +15.03% 46 +13.49%
2018 2019 2020

Q1 was fielded between February 7,2018 and February 19, 2018
Q2 was fielded between May 2,2018 and May 14, 2018

Q3 was fielded between August 1, 2018 and August 13,2018

Q4 was fielded between October 31,2018 and November 12, 2018

Q1 was fielded between February 6,2019 and February 17,2019
Q2 was fielded between May 1, 2019 and May 12, 2019

Q3 was fielded between July 31, 2019 and August 11, 2019
Q4 was fielded between October 30,2019 and November 10, 2019

Q1 was fielded between February 5, 2020 and February 17, 2020

Q2 was fielded between May 5, 2020 and May 18, 2020
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2020 Q2 Cross-Subgroup Sample Sizes

Larger

Lenders

Mid-Sized
Lenders

Smaller
Lenders

Total 229 71 62 96
Mortgage Banks 89 39 32 18
(non-depository)

Depository 89 30 17 42
Institutions
Credit Unions 46 2 13 31
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2020 Q2 Sample Sizes: Consumer Demand

24

Purchase Mortgages:

GSE-
Eligible

Non-GSE-
Eligible

Past 3 Months

Government

GSE-
Eligible

Next 3 Months

Non-GSE-
Eligible

Government

Total Lending Institutions 227 205 200 227 204 200
Larger Institutions 71 68 70 71 68 70
Mid-sized Institutions 61 56 54 61 56 54
Smaller Institutions 95 80 77 95 80 7

Refinance Mortgages:

Past 3 Months Next 3 Months
o LR Government o WLl Government
Eligible Eligible Eligible Eligible
Total Lending Institutions 223 197 188 223 196 190
Larger Institutions 70 65 68 70 65 68
Mid-sized Institutions 59 53 51 59 52 51
Smaller Institutions 94 79 70 94 79 70

Q2 2020 Mortgage Lender Sentiment Survey®
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2020 Q2 Sample Sizes: Credit Standards

25

GSE-
Eligible

Past 3 Months

Non-GSE-
Eligible

Government

GSE-
Eligible

Next 3 Months

Non-GSE-
Eligible

Government

Total Lending Institutions 228 200 196 228 198 198
Larger Institutions 71 64 69 71 64 70
Mid-sized Institutions 62 56 53 62 56 53
Smaller Institutions 95 79 74 95 79 76

Q2 2020 Mortgage Lender Sentiment Survey®
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Calculation of the “Total”

The “Total” data presented in this report is an average of the means of the three loan origination volume groups (see an
illustrated example below). Please note that percentages are based on the number of financial institutions that gave responses
other than “Not Applicable.” Percentages may add to under or over 100% due to rounding.
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Example:

Over the past three months, apart
from normal seasonal variation,

did your firm’s consumer demand Larger Mid-sized Smaller Q2 “Total”

for single-family purchase Institutions Institutions Institutions

mortgages go up, go down, or stay

the same? GSE Eligible (Q2 2020)

Go up 42% 38% 38% 39% [(42% + 38% + 38%)/3]
Stayed the same 15% 23% 24% 21%

Go down 43% 39% 39% 41%

GSE Eligible

Q2 Q@3 Q@4 Q1 Q2 Q@€ Q4 Q1 @
2018 2018 2018 2019 2019 2019 2019 2020 2020

Q2 2020 Mortgage Lender Sentiment Survey®
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Home Prices - Next 12 Months

Nationally, during the next 12 months, do
you, as a senior mortgage executive, think
home prices in general will go up, go

down, or stay the same as where they are T

74%

now?
Go Up
Stay the Same 18%
Go Down 3%
By about what percent do you, as a senior Q2 Q2
mortgage executive, think home prices nationally 2017 2018
will go up/down on average over the next 12
months? 3.5% 3.4%
Larger Institutions
79% 78% 78%

43%*
38%* A

13%

6% 15%*A
@ . . . Q@ . . . Q@ . . . @

2017 2018 2019 2020
3.6% 3.2% 1.3% -1.4%

19%
3%

Q2
2017

3.3%

48%
42%*N
41%*

39%

National Housing Survey®

Among the General Population (consumers)

0
55% 50%

35%*A

8% 6% 9% 30%* A
15%*A —_ — 26%*A
Q2 . . . Q2 May May . o . May . o . May
2019 2020 2017 2018 2019 2020
1.4% -2.2% 2.5% 3.5% 3.1% -1.1%
Mid-sized Institutions Smaller Institutions

76%

43%*

10%*A
Q . . . Q@ . . . Q
2018 2019 2020
3.4% 1.0% -2.9%

* Denotes a statistically significant change compared with Q1 2020 (previous quarter)

A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)

449

National Housing Survey: http://w

78%

69%

43%* 1
38%
21%

0,

i 19%*A
@ . . . Q@ . . .Q . . . @
2017 2018 2019 2020
3.7% 3.6% 1.8% -2.3%

ww.fanniemae.com/portal/research-and-analysis/housing-survey.html
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Difficulty of Getting a Mortgage

National Housing Survey®

. — Among the General Population (consumers)
Do you think it is very difficult, somewhat
difficult, somewhat easy, or very easy for
consumers to get a home mortgage 901
0
today? 54% 61% 56%*A 5506 56% 59% 57%
—
Easy 32%
45% 449*A N
s (/ery €0SY + Somewhat easy) 0 38% ° 42% 41% 38% 37%
Difficult
e (Very difficult + Somewhat difficult) Q2 Q2 Q . ‘ - @ May May May . . . May
2017 2018 2019 2020 2017 2018 2019 2020
Larger Institutions Mid-sized Institutions Smaller Institutions
74% 75%

67%*"

63%

0, *

38% 34%*A 41% 38% 48%

@2 . . . Q@ . . . Q@ . . . Q Q2 Q2 . . . Q Q2 Q2 . .o . . . Q2 Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020

* Denotes a statistically significant change compared with Q1 2020 (previous quarter)

A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)
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Purchase Mortgage Demand: GSE-Eligible (by institution size)

Past
3 Months

Next
3 Months

55%
37%

18%

Larger Institutions

53% 56% 43%*A
()
36% 46% 42%*

‘ N/ N/ T

Q2 Q2 . . . Q2 0 5 0 Q2
2017 2018 2019 2020
68% 0,
61% 53% e 38%""

N 45% 36%*"
L - \
\ \
7% 8%\

Q2
2017

@ . . . Q@ . . . Q
2018 2019 2020

47%
30%

17%

Mid-sized Institutions

53%
46% 42%
2,
26% /
v & = },

399%*A
§8%*
N\

\/ ' -19%*A
Q2 @ . . . Q Q2
2017 2018 2019 2020
589% 63% 62% Of*A
50% 56% 62% N
= ) 36%
S\ s \ \
\‘ \ \
0 ot 7%
! 8 /O ] I} ] } ] 00/0 Il |
\\/ -1%**
Q2 @ . . . Q Q2
2017 2018 2019 2020

Smaller Institutions

48% 51% 52% 39%*"
29% 28% 38%*
So ’ - \\

1 19%;\ mw 2]

Q2 . . .oQ . . . Q2 . . . Q2

2017 2018 2019 2020
28 51% o0 e
50 9 28%"
" 2% s 3
\\ —_\\
- 90
i 6% ! h I I : I I | | 20%*1‘\
I T TN T T T v T T T T T 1
@ . . . @ . . . @ . . . @
2017 2018 2019 2020

Up
Down
Net Up +

Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family purchase mortgages go up, go down, or
stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat
Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family purchase mortgages to go up,
go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat

* Denotes a statistically significant change compared with Q1
2020 (previous quarter)

A Denotes a statistically significant change compared with Q2
2019 (same quarter of last year)

L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level

Net Up + =% of lenders saying up minus % of lenders saying down

31 Q2 2020 Mortgage Lender Sentiment Survey®

The % saying “stay the same” is not shown

© 2020 Fannie Mae. Trademarks of Fannie Mae.




Purchase Mortgage Demand: GSE-Eligible (by institution type)

Past
3 Months

Next
3 Months

53%
28%

' 18%
I 250/0 l | | | l |

Mortgage Banks

62%

55% 53%

37%

41%*"
40%*"

Q2 Q . . . Q@ . . . Q

2017 2018 2019 2020
67%
752/0 53% 67% 4500* 1
\\

69%

6%

Q2 Q . . . Q@ . . . Q
2017 2018 2019 2020

Depository Institutions

44%

@ . . . Q@ . . . Q Q2
2017 2018 2019 2020
53% 54% S 41%*"M
46% 43% 48% 36%*A

\\ - —\\ 2% ~
Y(N ﬁ’/o\
1 1 NS 1 1 1 1
Q . . . Q@ . . . Q Q2
2017 2018 2019 2020

Credit Unions

49%*"

Q2 . . .oQ . . . Q2 . . . Q2
2017 2018 2019 2020

60% 65% 43%*

@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

Up
Down
Net Up +

Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family purchase mortgages go up, go down, or
stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat
Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family purchase mortgages to go up,
go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat

* Denotes a statistically significant change compared with Q1
2020 (previous quarter)

A Denotes a statistically significant change compared with Q2
2019 (same quarter of last year)

M/D/C - Denote a % is significantly higher than the institution type group that the letter represents at the 95% confidence level
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Purchase Mortgage Demand: Non-GSE-Eligible (by institution size)

Past
3 Months

Next
3 Months

Larger Institutions Mid-sized Institutions Smaller Institutions
48Y% 63% 63% . 65%
26% 51% 54% . 2% 4% 41% 23://0
* 0 *
51%*" 5 4%‘; ,59(30_ ; 49%*A
129 N X - 29% ,” >¢
0 S *
f f f f ‘ZO%*IA f f 19%1*'\ f 17%1 f f 121%1 f \‘\/\ t i f 2\7% 1A
\ -229%*ML
-3296*A
-47%*N
Q2 Q2 . . . Q . Q2 Q2 . . . Q@ . . . Q@ . . . Q Q2 @ . . . Q@ . . . Q
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
65% 64%
54% 0 58% N 0 0,
51% s 55% B 6% 254 569*1S e A i B
N 70 38% | 349"
'V S NS N
S § y
7% 0% 230*A low 7%
2%*AL/M
-33%*A
-43%*A
Q2 Q2 . . . Q@ . . . @ Q . . . Q@ . . . Q@ . . . Q Q2 Q2 . . . Q@ . . . Q
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020

Up
Down
Net Up +

Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family purchase mortgages go up, go down, or
stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat

Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family purchase mortgages to go up,
go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat

* Denotes a statistically significant change compared with Q1
2020 (previous quarter)

A Denotes a statistically significant change compared with Q2
2019 (same quarter of last year)

L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level
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Purchase Mortgage Demand: Non-GSE-Eligible (by institution type)

Past
3 Months

Next
3 Months

42%

Mortgage Banks

73%*AD/C

-63%*A
Q2 Q2 . Q2 Q2
2017 2018 2019 2020
549 58% 60%
46% 60% 61%*AC
\\‘ S y
\
) \
8% 0% 24%* A
-37%*N
Q2 Q2 . . . Q Q2
2017 2018 2019 2020

Depository Institutions

57%
39% 48% 459*1
44% . 26% 29%*AM
23% ~z] < > 0
\21% l l I l l l l ]
I T V T T T T T T T T 1
18% \/22% \
-16%*"M
Q2 @ . . . Q@ . . . Q
2017 2018 2019 2020
4% 52% 50%
45% 44% 41% 489%* N
\\ = 4\ - ~

Q2
2017

-24%*A

@ . . . Q@ . . . Q
2018 2019 2020

Credit Unions

60%
56% 4% 54% 48%*1
- 39% = 300%*AM
46% B
10%

-18%*"M

Q2 . . .oQ . . . Q2 . . . Q2
2017 2018 2019 2020

37%*A
34%*A

3%*"\M

@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

Up
Down
Net Up +

Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family purchase mortgages go up, go down, or
stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat
Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family purchase mortgages to go up,
go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat

* Denotes a statistically significant change compared with Q1
2020 (previous quarter)

A Denotes a statistically significant change compared with Q2
2019 (same quarter of last year)

M/D/C - Denote a % is significantly higher than the institution type group that the letter represents at the 95% confidence level

Net Up + =% of lenders saying up minus % of lenders saying down
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Purchase Mortgage Demand: Government (by institution size)

Past
3 Months

Next
3 Months

Mid-sized Institutions

Larger Institutions

55% 49% 469%* A 40% 41% 48%
43% 34% 25%*A %?gﬁ 32% 31%)‘ 519%*A 35%
’ Se

\,

13N~ T —

Smaller Institutions

0,
;gof 48% .
0 24% 430/0 A
16% - 19%*A

Pk

- ~ ’
39% - 22% _ - 5% ~ e g ¥
8% 8% 26%*
:l-ESAV‘/Zm | } f } \ } | /\ ! | /;\ | ! | } } } : {
\/ -21%*A

- RE RNy

4
v4
. v
\\
-24%*A

Q2 . . . Q2 . . . Q2
2020

-25%*
Q2 . 0 . Q2 . o . Q2 . 0 . Q2 Q2 . 0 . Q2 . 0 . Q2 . o o Q2 Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017
76‘:{0 0
73% 52% 54% 56% 49% 220
0fy* A o
A7%*NS 46% 4{% 44% 4504 A S
\\ P4 L \
L X
28%*A 8% = 6%

-19%*"

-19%*"
Q2 . . . Q@ . . . Q@ . . . @ @ . . . Q@ . . . Q@ . . . @ Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017

Q2 . . . Q@ . . . Q

2018 2019 2020

Up
Down
Net Up +

Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family purchase mortgages go up, go down, or
stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat

Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family purchase mortgages to go up,
go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat

* Denotes a statistically significant change compared with Q1
2020 (previous quarter)

A Denotes a statistically significant change compared with Q2
2019 (same quarter of last year)

L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level

The % saying “stay the same” is not shown
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Purchase Mortgage Demand: Government (by institution type)

Past
3 Months

Next
3 Months

Mortgage Banks

54%
50% 41% 40% 510p*A

26%
9%*"C

-22%*M

Q2 . . .oQ . . . Q2 . . . Q2

2017 2018 2019 2020
0,
8% 53% 51% ..
73%\ 40%*"D
\ 39%
‘ =z
14% b 36%*A
5%

@ . . . Q@ . . . Q@ . . . Q

Depository Institutions

0,
41% ggé) 38%
23% e 24% 39045*A

i ‘ AN Jits
4 . ’ Sa

\18% l l l 190/\0 l l l A‘zlo/o,\
\/ \/4% N\

-18%*"
Q2 . o .Q2 . o . Q2 . o . Q2

2017 2018 2019 2020
549
47; 44% ﬁzﬁ) %* A
o *
& 37% (] 48%

\
219%*A

-27%*N

@ . . . Q@ . . . Q@ . . . Q

Credit Unions

53%
48% o
47% 391;0 52%*

. “10%"

S

6%

~

-42%*
2 . . . @ @ . . . @
2017 2018 2019 2020
59% 0
59% >4l 319%*

22%*A

@ . . . Q@ . . . Q@ . . . Q

2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Up Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family purchase mortgages go up, go down, or * Denotes a statistically significant change compared with Q1
D stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat 2020 (previous quarter)
own Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family purchase mortgages to go up, A Denotes a statistically significant change compared with Q2
Net Up + go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat 2019 (same quarter of last year)

M/D/C - Denote a % is significantly higher than the institution type group that the letter represents at the 95% confidence level
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Purchase Mortgage Demand: Drivers of Change (selected verbatim)

Past 3 Months Drivers of Demand Up
N=187

* Interest Rates

* Economic/market conditions :
* COVID-19 Drivers of Demand Down

Q: What do you think drove the change in your firm’s consumer demand for single-family purchase mortgages over the past three months? Please be as specific as possible. (Optional)

“Interest rates, a favorable economy prior to the pandemic, and the traditional buying season was approaching.” - Larger Institution

“Up YOY during Jan, Feb and 1st 1/2 of March. Down from 2nd half of March and in April due to COVID.” - Larger Institution

“Favorable rate environment along with lax credit standards.” - Mid-sized Institution

“Jumbo secondary market dried up which led to increased portfolio opportunities.” - Smaller Institution

“Limitations associated with the COVID environment including policy changes, resource availability (business, government closures or limitations), customer fear of market, customers losing
employment or uncertainly of employment and inventory levels continue to remain low.” - Larger Institution

“Lower inventory, price uncertainty related to the pandemic.” - Mid-sized Institution

“Closed economy and high unemployment due to COVID-19.” - Smaller Institution

“COVID impact on employment, limited inventory and lender concerns regarding the restrictions and additional fees to deliver loans. Several lenders have ceased utilizing HFA programs due to
temporary requirements for loan delivery.” - Smaller Institution

37 Q2 2020 Mortgage Lender Sentiment Survey® © 2020 Fannie Mae. Trademarks of Fannie Mae.



Purchase Mortgage Demand: Drivers of Change (GSE-Eligible)

You mentioned that you expect your firm’s consumer demand for GSE eligible loans will go up over the
next three months. Which of the following housing marketplace factors do you think will drive the demand
to go up? Please select up to two of the most important reasons and rank them in order of importance.
(Showing % rank 1)

Larger
Institutions (L)

Mid-sized

Institutions (M)

Smaller

Institutions (S)

National Housing Survey

Among the General Population
(consumers)*

Mortgage rates are favorable

Economic conditions (e.g., employment) overall are favorable

Home prices are low

There are many homes available on the market

It is easy to qualify for a mortgage

You mentioned that you expect your firm’s consumer demand for GSE eligible loans will go down over the
next three months. Which of the following housing marketplace factors do you think will drive the demand

down? Please select up to two of the most important reasons and rank them in order of importance.
(Showing % rank 1)

Economic conditions (e.g., employment) overall are not favorable
Home prices are high

There are not many homes available on the market

Mortgage rates are not favorable

It is difficult to qualify for a mortgage

Mid-sized
Institutions (M)

Institutions (S)

50%
14%
12%
8%

2%

National Housing Survey
Among the General Population
(consumers)**

12%

6%
4%

11%

*Q: Please tell me the primary reason why you think this is a good time to buy a house.
**Q: Please tell me the primary reason why you think this is a bad time to buy a house.
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Purchase Mortgage Demand: Drivers of Change (Non-GSE-Eligible)

You mentioned that you expect your firm’s consumer demand for Non-GSE eligible loans will go up over

the next three months. Which of the following housing marketplace factors do you think will drive the Larger Mid-sized Smaller National Housing Survey
demand to go up? Please select up to two of the most important reasons and rank them in order of Institutions (L) | Institutions (M) | Institutions (S) Among the General Population
importance. (Showing % rank 1) (consumers)*
Mortgage rates are favorable 69% T7% 62% 69% 50%

Economic conditions (e.g., employment) overall are favorable 14% 15% 12% 14% 14%

It is easy to qualify for a mortgage 6% 0% 15% 3% 2%

Home prices are low 3% 8% 4% 0% 12%

There are many homes available on the market 2% 0% 8% 0% 8%

You mentioned that you expect your firm’s consumer demand for Non-GSE eligible loans will go down
over the next three months. Which of the following housing marketplace factors do you think will drive the Mid-sized National Housing survey
demand down? Please select up to two of the most important reasons and rank them in order of Institutions (M) Institutions (S)

importance. (Showing % rank 1) Among the General Population

(consumers)**

Economic conditions (e.g., employment) overall are not favorable

It is difficult to qualify for a mortgage 18% 15% 27% 7% 11%
Mortgage rates are not favorable 4% 8% 0% 0% 4%
Home prices are high 1% 2% 0% 0% 12%
There are not many homes available on the market 1% 0% 0% 4% 6%

*Q: Please tell me the primary reason why you think this is a good time to buy a house.
**Q: Please tell me the primary reason why you think this is a bad time to buy a house.
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Purchase Mortgage Demand: Drivers of Change (Government)

You mentioned that you expect your firm’s consumer demand for government loans will go up over the

next three months. Which of the following housing marketplace factors do you think will drive the demand Larger Mid-sized Smaller National Housing Survey
to go up? Please select up to two of the most important reasons and rank them in order of importance. Institutions (L) | Institutions (M) | Institutions (S) Among the General Population
(Showing % rank 1) (consumers)*
Mortgage rates are favorable 80% 82% 89% 70% 50%

Economic conditions (e.g., employment) overall are favorable 8% 10% 0% 11% 14%

There are many homes available on the market 2% 0% 7% 0% 8%

Home prices are low 2% 0% 4% 4% 12%

It is easy to qualify for a mortgage 1% 3% 0% 0% 2%

You mentioned that you expect your firm’s consumer demand for government loans will go down over the
next three months. Which of the following housing marketplace factors do you think will drive the demand Mid-sized
down? Please select up to two of the most important reasons and rank them in order of importance. Institutions (M) Institutions (S)

National Housing Survey
(Showing % rank 1) Among the General Pi)*pulatlon
(consumers

Economic conditions (e.g., employment) overall are not favorable

It is difficult to qualify for a mortgage 5% 8% 2% 4% 11%
There are not many homes available on the market 4% 3% 4% 4% 6%
Mortgage rates are not favorable 4% 0% 6% 9% 4%
Home prices are high 1% 0% 4% 0% 12%

*Q: Please tell me the primary reason why you think this is a good time to buy a house.
**Q: Please tell me the primary reason why you think this is a bad time to buy a house.
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Upward Purchase Demand Outlook Drivers

Lenders now say favorable mortgage rates are the top reason driving increased expected future demand, reaching new survey highs

among all loan types.

GSE-Eliqibl Q2 2017 Q3 2017 Q4 2017 Q1 2018 Q2 2018 Q3 2018 Q4 2018 Q1 2019 Q2 2019 Q3 2019 Q4 2019 Q1 2020 Q2 2020
e v o ] oes | a7 | 6 | oo | 48 ] 2 | 8 | 128 | s | s« | 13 | o3

Mortgage rates are favorable 82% 80% 83% 57% 54% 57% 16%
Economic conditions (e.g., employment) overall are favorable 80% 76% 90% 90% 84% 81% 88%
It is easy to qualify for a mortgage 8% 2% 5% 17% 15% 9% 28%
Home prices are low 5% 7% 3% 3% 6% 7% 6%
There are many homes available on the market 15% 16% 9% 9% 13% 21% 24%

Q2 2017 Q3 2017 Q4 2017 Q1 2018 Q2 2018 Q3 2018 Q4 2018

Non-GSE-Eligible S I

Mortgage rates are favorable 64% 74% 59% 53% 58% 49% 24%
Economic conditions (e.g., employment) overall are favorable 75% 76% 73% 88% 79% 74% 63%
Home prices are low 8% 8% 3% 3% 3% 4% 4%

It is easy to qualify for a mortgage 17% 12% 23% 22% 23% 34% 40%
There are many homes available on the market 15% 10% 16% 4% 9% 12% 17%

Q32017 Q4 2017 Q1 2018 Q2 2018 Q3 2018 Q4 2018

SOV S I 7R A TN R R T
Mortgage rates are favorable 76% 79% 69% 46% 50% 57% 28%
Economic conditions (e.g., employment) overall are favorable 75% 2% 1% 79% 79% 69% 65%

It is easy to qualify for a mortgage 19% 13% 23% 28% 32% 27% 55%
Home prices are low 8% 6% 2% 3% 4% 8% 0%
There are many homes available on the market 12% 16% 12% 13% 10% 19% 20%

79% 89% 98% 90% 96% 99%"
76% 73% 82% 76% 84% 29%*A
6% 8% 7% 6% 4% 19%*A
2% 5% 1% 3% 3% 14%*
22% 20% 9% 18% 5% 13%
110 101

2% 73% 85% 80% 7% 90%*A
64% 70% 68% 69% 86% 34%*A
2% 6% 4% 2% 5% 22%*N
19% 20% 22% 16% 15% 15%

18% 16% 10% 16% 4% 12%

Q4 2019
] e | o ] o ] 10 ] e |

70% 80% 90% 82% 92% 97%"
3% 1% 82% 76% 78% 31%*A
22% 18% 8% 21% 12% 24%*
5% 7% 7% 0% 3% 17%*
14% 19% 8% 14% 5% 6%"

*Q: You mentioned that you expect your firm’s consumer demand for GSE Eligible/Non-GSE Eligible/government loans will go up over the next three months. Which of the
following housing marketplace factors do you think will drive the demand to go up? Please select up to two of the most important reasons and rank them in order of
importance. (Showing Total, % rank 1+2)
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* Denotes a statistically significant change compared with Q1 2020 (previous quarter)
A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)
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Downward Purchase Demand Outlook Drivers

This quarter, lenders are citing economic conditions as the top reason driving down expected future demand for all loan types, reaching

survey highs for Non-GSE-Eligible and Government loans.

GS E EI . . bI Q2 2017 Q3 2017 Q4 2017 Q1 2018 Q2 2018 Q32018 Q4 2018 Q1 2019 Q2 2019 Q3 2019 Q4 2019 Q1 2020 Q2 2020
“E1IgIb1e oo oo ] e ]2 J o ] oo ] o | 2« | s J » ] 2 ] 7 ]

Economic conditions (e.g., employment) overall are not favorable 7% 12% 15% 13% 5% 8% 11%
It is difficult to qualify for a mortgage 30% 16% 12% 4% 0% 1% 3%
There are not many homes available on the market 73% 82% 4% 64% 83% 69% 45%
Home prices are high 48% 47% 41% 47% 74% 66% 62%
Mortgage rates are not favorable 25% 20% 23% 67% 26% 44% 64%

Non-GSE-Eligible

Q2 2017 Q3 2017 Q4 2017 Q12018 Q2 2018 Q3 2018 Q4 2018 Q1 2019 Q2 2019

30% 24% 17% 3% 0% 92%*
6% 0% 7% 3% 13% 34%"
57% 75% 71% 2% 85% 33%*A
65% 75% 66% 51% 89% 17%*A
22% 12% 3% 28% 0% 2%

Q3 2019 Q4 2019 Q1 2020 Q2 2020

II
HI
II

S ! 1 2 0 100
Economic conditions (e.g., employment) overall are not favorable 26% 15% 11% 18% 10% 9% 9% 36% 26% 18% 0% 0% 85%*A
It is difficult to qualify for a mortgage 28% 12% 23% 16% 25% 8% 6% 17% 0% 6% 19% 32% 46%"
There are not many homes available on the market 41% 84% 65% 61% 79% 61% 41% 38% 62% 52% 2% 66% 21%*A
Home prices are high 44% 53% 37% 27% 54% 65% 60% 70% 80% 75% 45% 61% 12%*7
Mortgage rates are not favorable 43% 19% 21% 64% 21% 47% 70% 26% 13% 8% 19% 17% 10%
Q32017 Q4 2017 Q1 2018 Q2 2018 Q3 2018 Q4 2018 Q1 2019
STOEIIES v oos oo ] s J o6 J o | s ] & ] w6 J w0 | 20 ] 5 ] s ] 70 |
Economic conditions (e.g., employment) overall are not favorable 12% 27% 15% 19% 4% 9% 15% 17% 17% 21% 5% 0% 93%*7
It is difficult to qualify for a mortgage 37% 13% 8% 13% 0% 10% 8% 20% 30% 11% 7% 0% 37%
There are not many homes available on the market 65% 81% 2% 66% 73% 54% 46% 37% 44% 69% 2% 100% 26%*
Home prices are high 53% 47% 40% 36% 45% 65% 51% 51% 2% 60% 48% 100% 16%*"
Mortgage rates are not favorable 22% 18% 22% 56% 31% 44% 64% 37% 22% 0% 13% 0% 8%

*Q: You mentioned that you expect your firm’s consumer demand for GSE Eligible/Non-GSE Eligible/government loans will go down over the next three months. Which of the
following housing marketplace factors do you think will drive the demand down? Please select up to two of the most important reasons and rank them in order of
importance. (Showing Total, % rank 1+2)
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* Denotes a statistically significant change compared with Q1 2020 (previous quarter)
A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)
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Refinance Mortgage Demand: GSE-Eligible (by institution size)

Larger Institutions Mid-sized Institutions Smaller Institutions
0
— 980/0*/\ 53%, 980/0*/\ 63% 65% 35% 950/0*/\
0/ * A\ 7, 04 *A\ 94% *A
/40% 97% 98% o
20%
PaSt 1%A 0%~" 19%A
3 Months
Q2 0 . Q2 c .oQ . 0 . Q2 o o 0 0 0 0 o o . Q2 Q2 . 0 . Q2 . o . Q2 . 5 . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
0 0 A 0p* A 0 63%"
48% 57% ‘5~7./o Ei %o - 5204 29% - -o
53%"
43%" 429%A
Next - 4% '10% 11% 10%"
3 Months
-35% -41%
-529% -62%
Q2 . o .oQ . o . Q2 . 0 . Q2 Q2 . o . Q2 . o . Q2 . o . Q2 Q2 . c . Q2 . 5 . Q2 . 0 . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Up Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family refinance mortgages go up, go down, or * Denotes a statistically significant change compared with Q1
D stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat 2020 (previous quarter)
own Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family refinance mortgages to go A Denotes a statistically significant change compared with Q2
Net Up + up, go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat 2019 (same quarter of last year)
L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level Net Up + =% of lenders saying up minus % of lenders saying down

The % saying “stay the same” is not shown
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Refinance Mortgage Demand: GSE-Eligible (by institution type)

Mortgage Banks Depository Institutions Credit Unions
58% 67% 70% 38% 74% 72% 9
80% S80kn : 32% 6% " 2 A0S 979*A
o 7% o . 94%*" / 97%*1
8% 6% 6% 8% 2t 2%" 3% 0% i 0%
1 1 1 1 1 f f 1 | | ‘ 1 1 | — ; ; — i | | ‘ 1 1 ! | —== 1 1 (e e 2 1 ‘ ‘ ‘ 1 1
Past 1o 0%
-69
3 Months 6%
- -62%
-72% -71% d 0 -71% -72%
Q . . . Q2 Q2 . . . Q Q2 . Q2 Q2 . Q2 Q2 . Q2 . Q2 . Q
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
34% 57%" 63%" 569"
63% 0, 04 *A\ 31% O4LA 0 21% 0
45% 19% s ; 50% 29% S e 20 1%"
15%, 43% =
- s 2%
15_/0 50 v 13% 12% 11% .- 12%"
Next f T T T T T T T T ! LI A T 1 r T T T T T T T T T T T T 1
3 Months -30% -31%
-39%
-58%
Q2 . o .oQ . o . Q2 . 0 . Q2 Q2 . o . Q2 . o . Q2 . o . Q2 Q2 . c . Q2 . 5 . Q2 . 0 . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Up Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family refinance mortgages go up, go down, or * Denotes a statistically significant change compared with Q1
D stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat 2020 (previous quarter)
own Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family refinance mortgages to go A Denotes a statistically significant change compared with Q2
Net Up + up, go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat 2019 (same quarter of last year)
M/D/C - Denote a % is significantly higher than the institution type group that the letter represents at the 95% confidence level Net Up += % of lenders saying up minus % of lenders saying down

The % saying “stay the same” is not shown
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Refinance Mortgage Demand: Non-GSE-Eligible (by institution size)

Past
3 Months

Next
3 Months

Larger Institutions

49%
. 28%,
79% 78% 34%*

3% 4%
L | 1 1 | | f I I I 290/0\*5
I T T T T T T T \ZlUO\ T T T 1
-76% -74%
Q2 . . . Q2 . . Q2 . . . Q2
2017 2018 2019 2020
55% 26% 41%*NS
0
Ao 23% 33%
P > oo
s 2w\
f f f } f f f f ; f 1v1 I
-8%*
-38%
-50%

@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

Mid-sized Institutions

68% 76% 40% 68%"
6% 6%
-62% -70%
Q2 . . . Q2 . . . Q2 . . . Q2
2017 2018 2019 2020
63% 23% 36%*
39% 15% 33%*A
0 8%, . So
i T o A
-30%
-52%

@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

Smaller Institutions

56% 61% 32% 79%’\
26% :
= 60%"L
7% 3% e 10%"
= 1 I ind X _L s T T ! ! 1 I 1 |
-6%
-49% -58%
Q2 . o . Q2 . o . Q2 . ° . Q2
2017 2018 2019 2020
26% 47%"
47% 48% 22% 28%"L

@ . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020

Up
Down
Net Up +

Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family refinance mortgages go up, go down, or
stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat
Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family refinance mortgages to go
up, go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat

* Denotes a statistically significant change compared with Q1
2020 (previous quarter)

A Denotes a statistically significant change compared with Q2
2019 (same quarter of last year)

L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level
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Net Up + =% of lenders saying up minus % of lenders saying down
The % saying “stay the same” is not shown
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Refinance Mortgage Demand: Non-GSE-Eligible (by institution type)

Mortgage Banks

Depository Institutions

Credit Unions

up, go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat

45% 49% 56% 65% 35% 7'42/0/\ M 2% 66% 42(%) 8’30/0A M
83% 28% 440/0*AD/C 28% 23%‘
68% ) 62% "M PRy 81%*"\M
1% 8% 9% 4% Pre 129" 30 0% B 20%*A
[ f f f f f f f f f 1 — —1 f f p==r f f f f f f f { —== f f = it = f f f t f f {
Past 5%* 19%
3 Months 47% -7%
-47%
La% -60% -61% -69% -66%
Q2 Q2 . c . Q2 . o . Q2 Q2 . 0 . Q2 . 0 . Q2 . o . Q2 Q2 . 0 . Q2 . o . Q2 . 5 . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
59% 25% 56%*D/C 27% 48%"M 62% . 18% 47%MM
43% 19% 47% 23% 27%M 54% 16% 37%"M
6%. : 2% ~
g e ,_;/\ /\%‘%* 2% A -~ =
N ext I T T T T T T T T T v T 1 I T T T T T U T T T T T 1
3 Months - .
1 -49% -45%
-60%
Q2 Q . . . Q@ . . . Q Q . . . Q@ . . . Q@ . . . Q @ . . . Q@ . . . Q2 . . . @
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Up Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family refinance mortgages go up, go down, or * Denotes a statistically significant change compared with Q1
D stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat 2020 (previous quarter)
own Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family refinance mortgages to go A Denotes a statistically significant change compared with Q2
Net Up +

2019 (same quarter of last year)

M/D/C - Denote a % is significantly higher than the institution type group that the letter represents at the 95% confidence level
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Net Up + =% of lenders saying up minus % of lenders saying down
The % saying “stay the same” is not shown
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Refinance Mortgage Demand: Government (by institution size)

Larger Institutions Mid-sized Institutions Smaller Institutions
49% T1%"S 61%*A
59% 58% 36% 04 A
0 27% 0 49%
76% 86% o P 78% 81% 18% [
2t 3% 8% 2% 3% 4% 4% - M/OA
=gt === I B e e S e e e B e e .
Past
3 Months
= 70
Q2 . 0 . Q2 . c . Q2 . o . Q2 Q2 . 0 . Q2 . 0 . Q2 . o . Q2 Q2 . 0 . Q2 . o .oQ . 5 . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
40% 69% 9 iy
59% 27% i
45% X Zae 21%* 49% 17% 310+ 47% 47% 27% 22%
10%04 S 23% ‘.12~%*
8% 3% - 20% 6% 5% oe ’/\/\
! - -\ Il | jown o - . } I} ] } } I} | ! b | ] | |- J: I’ I} Il Il I } |
Next V
-4%
3 Months
-41% -41% -42%
-53% -66%
Q2 . o .oQ . o . Q2 . 0 . Q2 Q2 . o . Q2 . o . Q2 . o . Q2 Q2 . c . Q2 . 5 . Q2 . 0 . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Up Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family refinance mortgages go up, go down, or * Denotes a statistically significant change compared with Q1
D stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat 2020 (previous quarter)
own Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family refinance mortgages to go A Denotes a statistically significant change compared with Q2
Net Up + up, go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat 2019 (same quarter of last year)

L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level Net Up += % of lenders saying up minus % of lenders saying down

The % saying “stay the same” is not shown
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Refinance Mortgage Demand: Government (by institution type)

Mortgage Banks Depository Institutions Credit Unions
50% 64% 65% 63%" 23% 57%"
33% 35% 50%" %A
80% 79% 5 SR/ C 25% 2=" 74% 12% 53%
73%"D . . 61% J 7
8% % 10% 3% 2% % Lk 4% 0% e 4%
=== =T === L e e e L B e e e B B =t ~—t——p——t—=T A S ===
Past
-10% -11%
3 Months
-61% -639 -61%
-72% -72% 63% -70%
Q2 . 0 . Q2 . c . Q2 . o . Q2 Q2 . 0 . Q2 . 0 . Q2 . o . Q2 Q2 . 0 . Q2 . o . Q2 . 5 . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
64% 63%
45% e 48% 28% o) ’ 55% - 28%
20% 24% " 19%
= 11% >~
™ % # =N 0% o ez ST
Next I T T T T I T T T T T T T T T T T 90/0 1
-10%
3 Months -31% -35% ™
-579 -4270 -55%
57% -63%
Q2 . . .oQ . . . Q2 . . . Q2 Q2 . . .oQ . . .oQ . . Q2 Q2 . . . Q2 . . .oQ . . . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Up Q: Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family refinance mortgages go up, go down, or * Denotes a statistically significant change compared with Q1
D stay the same? “Up” = Went up significantly + Went up somewhat, “Down” = Went down significantly + Went down somewhat 2020 (previous quarter)
own Q: Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family refinance mortgages to go A Denotes a statistically significant change compared with Q2
Net Up + up, go down, or stay the same? “Up” = Go up significantly + Go up somewhat, “Down” = Go down significantly + Go down somewhat 2019 (same quarter of last year)

M/D/C - Denote a % is significantly higher than the institution type group that the letter represents at the 95% confidence level Net Up + = % of lenders saying up minus % of lenders saying down

The % saying “stay the same” is not shown
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Credit Standards: GSE-Eligible (by institution size)

Larger Institutions Mid-sized Institutions Smaller Institutions
70%*1S 19% 61%*"S
7%
0 0 0
509 23% i gek ﬂ; 5% 12 e 7% 3496*A
23% 5% 0 9% 3% 4%
0 0, 0 0
2 e L0 S —— 0% |
I t t f 1 f 1 1 f i —— L] I t t t f T f T S
Past (
3 Months -29%*A\L/M
-70%*1 -58%*A
Q2 Q2 . c . Q2 . o . Q2 Q2 . o .Q2 . o . Q2 . o . Q2 Q2 . o . Q2 . o . Q2 . o . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
22% 12% 4% .
37%* 8% 7% 2% 0
12% 20% 2% 0p* A 1% 299%*A
22% 2% 3% i 0% 8% 2% a0 5% 2% 1% ’
00/\ 1% 2 _8 % - — 0% 0% 6% 2 ,/9,/\1 0% 0% 2%
2 = 0% e m o TSRS S = & T T S— : — S e |
Next AN N
3 Months -29%* -28%* ..
Q2 Q2 . o . Q2 . 0 . Q2 Q2 . o . Q2 Q2 . o . Q2 Q2 . . . Q2 . o . Q2 . o . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Ease Q: Over the past three months, how did your firm’s credit standards for approving consumer applications for mortgage loans change (across both purchase mortgages * Denotes a statistically significant change compared with Q1
. and refinance mortgages)? “Ease” = Eased considerably + Eased somewhat, “Tighten” = Tightened somewhat + Tightened considerably 2020 (previous quarter)
T|ghten Q: Over the next three months, how do you expect your firm’s credit standards for approving applications from individuals for mortgage loans to change (across A Denotes a statistically significant change compared with Q2
Net Ease + purchase mortgages and refinance mortgages)? “Ease” = Ease considerably + Ease somewhat, “Tighten” = Tighten somewhat + Tighten considerably 2019 (same quarter of last year)

L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level

Net Ease + =% of lenders saying up minus % of lenders saying down
The % saying “stay the same” is not shown
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Credit Standards: GSE-Eligible (by institution type)

Depository Institutions

7% 6% 45%*NC

4% 3%

o 3% 3%
I 4 — i — e i b |
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12%
11%
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2017
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T7%*AD/C
25% 1250 11%
18% 17% 9%
N 29"
Past 7 e S s e e B |
3 Months
-75%*A
Q2 . . . Q@ . . . Q@ . . . Q
2017 2018 2019 2020
23% 9% 4% 31%*A
21% 9% 3% 10%
—— 0% 1%
L T P S P Y S Sl
Next
3 Months -21%*AD
Q . . . Q@ . . . Q Q2
2017 2018 2019 2020
Ease
Tighten
Net Ease +

Q: Over the past three months, how did your firm’s credit standards for approving consumer applications for mortgage loans change (across both purchase mortgages
and refinance mortgages)? “Ease” = Eased considerably + Eased somewhat, “Tighten” = Tightened somewhat + Tightened considerably
Q: Over the next three months, how do you expect your firm’s credit standards for approving applications from individuals for mortgage loans to change (across
purchase mortgages and refinance mortgages)? “Ease” = Ease considerably + Ease somewhat, “Tighten” = Tighten somewhat + Tighten considerably

* Denotes a statistically significant change compared with Q1
2020 (previous quarter)

A Denotes a statistically significant change compared with Q2
2019 (same quarter of last year)

M/D/C - Denote a % is significantly higher than the institution type group that the letter represents at the 95% confidence level

Net Ease + =% of lenders saying up minus % of lenders saying down
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Credit Standards: Non-GSE-Eligible (by institution size)

Past
3 Months

Next
3 Months

Larger Institutions

18% 0
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3% 0%*"
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-
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Mid-sized Institutions

72%*AS
21% 22% 29%
11% 22% 25%
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-50%*A
Q2 @ . . . Q Q2
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Smaller Institutions
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-28%*\L/M
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2017 2018 2019 2020
0, 70/0 OfH* A
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S R e ———— e e ¢r=
5% -1% \
-35%*A
Q2 @ . . . Q@ . . . Q
2017 2018 2019 2020

Ease
Tighten

Net Ease +

Q: Over the past three months, how did your firm’s credit standards for approving consumer applications for mortgage loans change (across both purchase mortgages
and refinance mortgages)? “Ease” = Eased considerably + Eased somewhat, “Tighten” = Tightened somewhat + Tightened considerably
Q: Over the next three months, how do you expect your firm’s credit standards for approving applications from individuals for mortgage loans to change (across
purchase mortgages and refinance mortgages)? “Ease” = Ease considerably + Ease somewhat, “Tighten” = Tighten somewhat + Tighten considerably

* Denotes a statistically significant change compared with Q1
2020 (previous quarter)

A Denotes a statistically significant change compared with Q2
2019 (same quarter of last year)

L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level

Net Ease + =% of lenders saying up minus % of lenders saying down
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Credit Standards: Non-GSE-Eligible (by institution type)

Mortgage Banks

Depository Institutions

Credit Unions
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Q2 . o . Q2 Q2 Q2 Q2 . o . Q2 . o . Q2 . ° . Q2 Q2 . . . Q2 . o . Q2 . o . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Ease Q: Over the past three months, how did your firm’s credit standards for approving consumer applications for mortgage loans change (across both purchase mortgages * Denotes a statistically significant change compared with Q1
. and refinance mortgages)? “Ease” = Eased considerably + Eased somewhat, “Tighten” = Tightened somewhat + Tightened considerably 2020 (previous quarter)
T|ghten Q: Over the next three months, how do you expect your firm’s credit standards for approving applications from individuals for mortgage loans to change (across A Denotes a statistically significant change compared with Q2
Net Ease + purchase mortgages and refinance mortgages)? “Ease” = Ease considerably + Ease somewhat, “Tighten” = Tighten somewhat + Tighten considerably 2019 (same quarter of last year)

M/D/C - Denote a % is significantly higher than the institution type group that the letter represents at the 95% confidence level
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Credit Standards: Government (by institution size)

Larger Institutions Mid-sized Institutions Smaller Institutions
T4%*"S 71%*"S
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3 Months -23% .. -25%*A
Q2 . o . Q2 . o . Q2 . 0 . Q2 Q2 . o . Q2 . o . Q2 . o . Q2 Q2 . . . Q2 . o . Q2 . o . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Ease Q: Over the past three months, how did your firm’s credit standards for approving consumer applications for mortgage loans change (across both purchase mortgages * Denotes a statistically significant change compared with Q1
. and refinance mortgages)? “Ease” = Eased considerably + Eased somewhat, “Tighten” = Tightened somewhat + Tightened considerably 2020 (previous quarter)
T|ghten Q: Over the next three months, how do you expect your firm’s credit standards for approving applications from individuals for mortgage loans to change (across A Denotes a statistically significant change compared with Q2
Net Ease + purchase mortgages and refinance mortgages)? “Ease” = Ease considerably + Ease somewhat, “Tighten” = Tighten somewhat + Tighten considerably 2019 (same quarter of last year)

Net Ease + =% of lenders saying up minus % of lenders saying down

L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level ] :
The % saying “stay the same” is not shown
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Credit Standards: Government (by institution type)

Mortgage Banks Depository Institutions Credit Unions
78%;"D/C 5506*AC
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8% 0%A 704 49 1% 3% 12% 0%
/_\——-\—_—\‘ _ | —2. 00/0
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Q2 . 0 . Q2 . c . Q2 Q2 Q2 . o .oQ . Q2 . o . Q2 Q2 . 0 .oQ2 . o . Q2 . o . Q2
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-39%*A
Q2 . o . Q2 . o . Q2 Q2 Q2 . o . Q2 . o . Q2 . o . Q2 Q2 . . . Q2 . o . Q2 . o . Q2
2017 2018 2019 2020 2017 2018 2019 2020 2017 2018 2019 2020
Ease Q: Over the past three months, how did your firm’s credit standards for approving consumer applications for mortgage loans change (across both purchase mortgages * Denotes a statistically significant change compared with Q1
. and refinance mortgages)? “Ease” = Eased considerably + Eased somewhat, “Tighten” = Tightened somewhat + Tightened considerably 2020 (previous quarter)
T'ghten Q: Over the next three months, how do you expect your firm’s credit standards for approving applications from individuals for mortgage loans to change (across A Denotes a statistically significant change compared with Q2
Net Ease + purchase mortgages and refinance mortgages)? “Ease” = Ease considerably + Ease somewhat, “Tighten” = Tighten somewhat + Tighten considerably 2019 (same quarter of last year)

M/D/C - Denote a % is significantly higher than the institution type group that the letter represents at the 95% confidence level
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Drivers of Loosening Change ]

Credit Standards: Drivers of Change (selected verbatim) :

Drivers of Tightening Change ]

Past 3 Months Next 3 Months
N=150 N=120
Changes to guidelines Changes to guidelines
Market/Economic conditions Market/Economic conditions
COVID-19 related concerns and uncertainty COVID-19 related concerns and uncertainty
Q: What do you think drove the change in your firm’s credit standards for approving consumer applications for Q: What do you think will drive the change in your firm’s credit standards for approving consumer applications
purchase mortgage loans over the last three months? Please be as specific as possible. (Optional) for purchase mortgage loans over the next three months? Please be as specific as possible. (Optional)
4 N
“We had to be more flexible while still maintaining compliance and regulations.” “Improving outlook for Covid 19.” - Larger Institution
- Smaller Institution
\ S

. . " “Balancing out changes made in reaction to COVID.” - Larger Institution
“Covid-19 related issues.” - Larger Institution

“Economic comeback from COVID-19 Crisis. Our view is that the recovery will take much time

“Economic conditions and the uncertainty of the.der')th and length of current environment.” and the consumer's confidence to purchase a large asset (Home) will be shaken.”
-Larger Institution L - Larger Institution y
4 N
“Credit tightening by investors due to threat of forbearance.” -Mid-sized Institution “Investor guidelines tightening and fewer investors aggressively in the market.”
- Larger Institution
\ g
. ™

“Market conditions caused by Corona and government response caused multiple
outlets/lenders/warehouse lines to exit the market and tighten their policy due to fear of risk
increasing mainly associated with job loss, deferred payments etc.” - Mid-sized Institution

( N\
“Any additional deterioration in employment levels, and the spread of the impact to industries
currently not materially affected, and housing prices are a big uncertainty.”

L ) 5 - Mid-sized Institution )
4 N 4 N
“Changes required by GSEs, GNMA and the master servicer our HFA uses.” “Increased unemployment and unintended consequences of COVID-19 response.”
- Smaller Institution - Smaller Institution
\ g \ g
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Profit Margin Outlook - Next 3 Months (by institution size)

Larger Institutions Mid-sized Institutions Smaller Institutions

n=58 n=35 n=44 n=56 n=48 n=58 n=48 n=35 n=39 n=54 n=42 n=56 n=78 n=89 n=95 n=92 n=87 n=85 n=69
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-9% -9% 8% _12% 9
-20% -15%

lenders saying

-31% -35% -31% -33%
decrease) -48% -42%
-57%
Q: Over the next three months, how much do you expect your firm's profit margin to change for its single-family mortgage production? [Showing: (Substantially * Denotes a statistically significant change compared with Q1 2020 (previous quarter)
Increase (25+ basis points) + Moderately Increase (5 - 25 basis points)), About the same (0 - 5 basis points), (Moderately Decrease (5 - 25 basis points) + A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)
Substantially Decrease (25+ basis points)]

L/M/S - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level
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Profit Margin Outlook - Next 3 Months (by institution type)

Mortgage Banks Depository Institutions
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Q: Over the next three months, how much do you expect your firm's profit margin to change for its single-family mortgage production? [Showing: (Substantially
Increase (25+ basis points) + Moderately Increase (5 - 25 basis points)), About the same (0 - 5 basis points), (Moderately Decrease (5 - 25 basis points) +
Substantially Decrease (25+ basis points)]

* Denotes a statistically significant change compared with Q1 2020 (previous quarter)
A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)

M/D/C - Denote a % is significantly higher than the annual loan origination volume group that the letter represents at the 95% confidence level
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Increased Profit Margin - Drivers

What do you think will drive the increase in your firm’s profit margin over the

next three months? Please select the two most important reasons and rank

them in order of importance. (Showing % rank 1 +2)

Consumer demand

GSE pricing and policies

Less competition from other lenders

Operational efficiency (i.e., technology)

Market trend changes (i.e. shift from refinance to purchase)
Government monetary or fiscal policy

Non-GSE (other investors) pricing and policies

Staffing (personnel costs) reduction

Marketing expense reduction

Servicing cost reduction

Government regulatory compliance

11%

0%

58%

31%
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10%
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For detailed data by lender size and lender type, please check out the excel file posted on the Mortgage Lender Sentiment Survey web page, together with the report.

* Denotes a statistically significant change compared with Q1 2020 (previous quarter)
A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)
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Decreased Profit Margin - Drivers

What do you think will drive the decrease in your firm’s profit margin over
the next three months? Please select the two most important reasons and

rank them in order of importance. (Showing % rank 1 +2)

Competition from other lenders 78% 71% 74% T7% 59% 66% 63% 50% 41%
GSE pricing and policies 8% 9% 12% 17% 20% 28% 14% 20% 34%
Consumer demand 19% 37% 38% 29% 13% 8% 36% 0% 27%
Government monetary or fiscal policy 9% 8% 10% 9% 12% 7% 5% 9% 21%
Market trend changes (i.e. shift from refinance to purchase) 31% 23% 16% 16% 3% 19% 39% 25% 16%
Non-GSE (other investors) pricing and policies 8% 10% 6% 10% 3% 4% 5% 0% 15%
Servicing costs 2% 2% 1% 3% 3% 4% 2% 0% 15%
Staffing (personnel costs) 19% 15% 19% 18% 28% 21% 12% 42% 12%*
Government regulatory compliance 9% 14% 5% 7% 18% 20% 4% 10% 5%
Operational efficiency (i.e. technology) 12% 9% 7% 5% 13% 12% 10% 0% 3%
Marketing expenses 0% 1% 4% 3% 14% 7% 5% 12% 0%"
For detailed data by lender size and lender type, please check out the excel file posted on the Mortgage Lender Sentiment Survey web page, together with the report.

* Denotes a statistically significant change compared with Q1 2020 (previous quarter)

A Denotes a statistically significant change compared with Q2 2019 (same quarter of last year)
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Question Text

Economic and Housing Sentiment
ql. In general, do you, as a senior mortgage executive, think the U.S. economy overall is on the right track or the wrong track?

gla. Do you think it is very difficult, somewhat difficult, somewhat easy, or very easy for consumers to get a home mortgage today?

g2. Nationally, during the next 12 months, do you, as a senior mortgage executive, think home prices in general will go up, go down, or stay the same as where they are now?
g4a. By about what percent do you, as a senior mortgage executive, think home prices nationally will go up on average over the next 12 months?

g5a. By about what percent do you, as a senior mortgage executive, think home prices nationally will go down on average over the next 12 months?

Consumer Demand

g6. Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family purchase mortgages go up, go down, or stay the same? Please answer for GSE eligible mortgages, non-GSE
eligible mortgages, and Government mortgages.

q7. What do you think drove the change in your firm’s consumer demand for single family purchase mortgages over the past three months? Please be as specific as possible. (Optional)

gl4. Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family purchase mortgages to go up, go down, or stay the same? Please answer for GSE eligible
mortgages, non-GSE eligible mortgages, and Government mortgages.

g46. You mentioned that you expect your firm’s consumer demand for GSE eligible loans will go up over the next three months. Which of the following housing marketplace factors do you think will drive the demand to go up?
Please select up to two of the most important reasons and rank them in order of importance.

g47. You mentioned that you expect your firm’s consumer demand for GSE eligible loans will go down over the next three months. Which of the following housing marketplace factors do you think will drive the demand down?
Please select up to two of the most important reasons and rank them in order of importance.

g49. You mentioned that you expect your firm’s consumer demand for Non-GSE eligible loans will go up over the next three months. Which of the following housing marketplace factors do you think will drive the demand to go up?
Please select up to two of the most important reasons and rank them in order of importance.

g50. You mentioned that you expect your firm’s consumer demand for Non-GSE eligible loans will go down over the next three months. Which of the following housing marketplace factors do you think will drive the demand
down? Please select up to two of the most important reasons and rank them in order of importance.

g51. You mentioned that you expect your firm’s consumer demand for government loans will go up over the next three months. Which of the following housing marketplace factors do you think will drive the demand to go up?
Please select up to two of the most important reasons and rank them in order of importance.

g52. You mentioned that you expect your firm’s consumer demand for government loans will go down over the next three months. Which of the following housing marketplace factors do you think will drive the demand down?
Please select up to two of the most important reasons and rank them in order of importance.
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Question Text Continued

g10. Over the past three months, apart from normal seasonal variation, did your firm’s consumer demand for single-family refinance mortgages go up, go down, or stay the same? Please answer for GSE eligible mortgages, non-
GSE eligible mortgages, and Government mortgages.

g18. Over the next three months, apart from normal seasonal variation, do you expect your firm’s consumer demand for single-family refinance mortgages to go up, go down, or stay the same? Please answer for GSE eligible
mortgages, non-GSE eligible mortgages, and Government mortgages.

Profit Margin Outlook

g22. Over the next three months, how much do you expect your firm's profit margin to change for its single-family mortgage production?

g24. What do you think will drive the decrease in your firm’s profit margin over the next three months? Please select the two most important reasons and rank them in order of importance.
g26. What do you think will drive the increase in your firm’s profit margin over the next three months? Please select the two most important reasons and rank them in order of importance.
Q53a. You mentioned earlier that “market trend changes” is an important factor for your firm’s profit margin to decrease. What market trend changes are you seeing? Please share details with us. (Optional)

Q53b. You mentioned earlier that “market trend changes” is an important factor for your firm’s profit margin to increase. What market trend changes are you seeing? Please share details with us. (Optional)

Credit Standards

q27. Over the past three months, how did your firm’s credit standards for approving consumer applications for mortgage loans change (across both purchase mortgages and refinance mortgages)? Please answer for GSE eligible
mortgages, non-GSE eligible mortgages, and Government mortgages.

g28. What do you think drove the change in your firm’s credit standards for approving consumer applications for purchase and refinance mortgage loans over the last three months? Please be as specific as possible. (Optional)

g31. Over the next three months, how do you expect your firm’s credit standards for approving applications from individuals for mortgage loans to change (across purchase mortgages and refinance mortgages)? Please answer for
GSE eligible mortgages, non-GSE eligible mortgages, and government mortgages.

g32. What do you think will drive the change in your firm’s credit standards for approving consumer applications for purchase and refinance mortgage loans over the next three months? Please be as specific as possible. (Optional)
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